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LOCATION SERVICES 

USED OUTDOOR 

location 

easy to display;  

can browse for locations 

navigation 

guiding the user to a specific location; 

locations are easy to reach even without knowing 

the area. 

distance 

measure distances 

enhances decisions and experience 

 



Place 

PLACE  

Place is a location with a meaning.  

Place are formed by relationships and experiences to a 

location (Kruger 2006). 
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PLACE-MAKING 

construction and negotiation of knowledge of a place 

(Kruger 2006)  

includes expert and local knowledge,  

and beliefs or ideas about a place,  

as well as deeper, more emotional, and symbolic 

relationships between a person or group and a place 

(Williams 2014). 

Place 

knowledge 

local 
expert 



Provider 

PLACE-MAKING 

Providers: Planners and managers of outdoor recreational 

Provide facilities (trails, tourist infrastructures, ..)  

that participates in experiencing places 

Provide information that creates place knowledge 

Place 

knowledge 

experience 
facilities 

information 



PLACE-MAKING 

Place-making is ‘branding’ of the outdoor  

 (tourism or recreation) 

 

Adding information to location creates ‘place’ 

 

Actors 

 user 

 place/location 

 provider 



THIS RESEARCH 

Context 

Smartphone with a GPS 

Provider as a stakeholder (planner, managers and community) 

Outdoor: Recreation and tourism 

 

Research questions 

What are the possible interactions between the provider, 

users, and the place/location? 

 

How does this affect place-making? 



INFORMATION 

Provider Place User 



INFORMATION - 

Shelter 



FEEDBACK 

Provider Place User 



FEEDBACK - Mappiness 



FEEDBACK - Mappiness 



INTERACTION 

Community 

Provider Place User 



INTERACTION – Warm Showers 



INTERACTION – Warm Showers 



Community 

PARTICIPATION 

Place Provider User 



PARTICIPATION - Commons 



CONCLUSION 

Location Based Services 

Create 4 types of interactions between provider, 

user and place. 

 information 

 feedback 

 interaction 

 participation 

 

Contribute to knowledge creation about places and 

enhance place-making 
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Information is a mode of interaction where the user receives localised 

data from a provider regarding a place.  

Considering the mirroring communication, from user to provider, 

Feedback, is corresponds to users giving information to a provider about 

a place.  

Adding the possibility of users to communicate with each other, 

interaction, is when the users share information with each other about 

a place.  

Finally, applications where provider and users exchange information, 

consist of participation. 

 


